
Shaklee 
a Company with a Heart 

 

Dr. Forrest C. Shaklee, a friend of Henry 
Ford, Harvey Firestone, & Thomas Edi-
son, created VITALIZED MINERALS 
(vitamins) in 1915.  His philosophy of 
Ȱ,ÉÖÉÎÇ ÉÎ (ÁÒÍÏÎÙ ×ÉÔÈ .ÁÔÕÒÅȱ 
helped him create a company that 
found its products in nature.  Since 
1956 Shaklee scientists have worked to 
create the best natural health products 
in the world.   
 

9ÅÔ ÂÅÉÎÇ ÔÈÅ ÂÅÓÔ ÉÎ ×ÈÁÔ ×ÅȭÒÅ ÄÏÉÎÇ 
also comes with the obligation of being 
the best to our fellowman.  After all, our 
company was founded on the Golden Rule 
ÏÆ $ÏÉÎÇ ÕÎÔÏ /ÔÈÅÒÓȣȢȢ  4ÈÁÔȭÓ ×ÈÙ ×Å 
were the First Climate Certified Neutral 
Company long before Green became the 
ȰÔÈÉÎÇȢȱ /ÕÒ ÐÒÏÄÕÃÔÓ ÁÒÅ !Ì×ÁÙÓ 3ÁÆÅȟ 
Always Works, and Always Green with a 
100% Guarantee. 
  
9ÅÔȟ ÔÈÉÓ ÉÓÎȭÔ ÊÕÓÔ Á ÐÁÐÅÒ ÃÏÍÍÉÔÍÅÎÔȢ  
We are involved in partnerships with many 
charitable organizations, among them the 
Wild Dolphin Project, KSE-Kids for Saving 
Earth Worldwide, Whale Conservation In-
stitute, American Himalayan Foundation, 
Healthy Child-Healthy World and The 
Greenbelt Movement.   
 
You can be proud to be associated with 
Shaklee.  Our commitment to ethics, qual-
ÉÔÙ ÐÒÏÄÕÃÔÓ ÁÎÄ ȰÄÏÉÎÇ ×ÅÌÌ ×ÈÉÌÅ ÄÏÉÎÇ 
ÇÏÏÄȱ ÉÓ ÁÎ ÉÎÔÒÉÎÓÉÃ ÐÁÒÔ ÏÆ ÏÕÒ  ÃÏÒÐÏÒÁȤ
tion and is expressed in all our activities. 

Not for Profit  
Solut ions  

Not for Profit  
Solut ions  

Ȱ3ÈÁËÌÅÅ #ÏÒÐÏÒÁÔÉÏÎ ÃÁÒÅÓ ÁÂÏÕÔ ÔÈÅ 
world we live in, and was founded 
over 50 years ago on the idea that to 
be truly healthy and happy, we must 
take good care not only of ourselves, 
ÂÕÔ ÁÌÓÏ ÏÆ ÏÕÒ ÐÌÁÎÅÔȢȱ  

  Roger Barnett, CEO, Shaklee Corp.   

 
 

  While traditional fundraising requires 

¶       the generosity of others 

¶       a major effort  and a lot of time for those 

involved 

¶       resulting in a modest returné 

¶       and not to mention sometimes exorbitant 

Start Up Costs or Consultants Fees 

 
  Shaklee fundraising cané 

¶       Provide a consistent revenue stream 

¶       Minimize effort in planning and staffing 

¶       Offer a way for everyone to get involved 

¶       Guarantee products that are safe  

S U S T A I N A B L E  

F U N D R A I S I N G  

Your Personal Fundraising  
Specialists: 

 
His Associates 

Tom & Gail Davis 

28 Everett Avenue 

Ossining, NY 10562 

800.384.9702 

www.hisassociates.com/fundraising 



Sustainable 
Fundraising 
Solutions 
 

Nowhere is any   
economic recession 
being felt more than 
in missions of non-profit organizations.   De-
creased giving, Positions unfilled, Services re-
duced, More time spent on fund-ÒÁÉÓÉÎÇȣȢȢÙÏÕ 
ËÎÏ× ×ÈÁÔ ×ÅȭÒÅ ÒÅÆÅÒÒÉÎÇ ÔÏȢ  (ÅÎÃÅȟ ÙÏÕÒ  ÔÒÕÅ 
focus and mission is no longer your priority. 

Why should you partner with Shaklee?  We 
have a solid 50+ year history of making a differ-
ence and helping others.  In fact, we have our 
own 501(c)3 called Shaklee CaresTM, therefore 
we know the needs of not for profit organiza-
tions like yourself. 

How will this affect your 501(c)3 status? You 
can be assured that our legal department has 
done all the research and truly is just another 
legal venue for you to raise funds for your or-
ganization. 

How much will this cost you?  You know the 
cost of fundraising consultants.  We are totally 
committed to your success and are offering our 
services  FREE, enrollment is FREE and a per-
sonal website dedicated to your Fundraising is 
FREE!   

Is this a Viable Fundraising Option?  Definitely! 
With over 300 products for customers to 
choose from (including household cleaners, 
personal care products, nutritional supplements 
and weight management systems), the oppor-
tunities to raise funds are endless. 

 

Ȱ#ÏÎÅ #ÁÕÓÅ 3ÔÕÄÙ ÉÎ ΤΡΡΪȟ ÆÏÕÎÄ  
79% of Americans would switch 
ÂÒÁÎÄÓ ÔÏ ÓÕÐÐÏÒÔ ÔÈÅÉÒ ÃÁÕÓÅ ȱ 

How the Program Works 
 1.  Your Non-profit enrolls in the program for FREE with an approval by your board 

of  directors. 

2.  Shaklee creates a dedicated and secure websiteɂ- for FREE with information 

about your organization 

 3.  Your organization promotes the program to your supporters with  help from 

your  personal Shaklee Representative/Business Coach.  

4.  Your Supporters and others go to your website (www.shaklee.net/yourname) 

and use the secure online shopping feature to purchase and redirect their 

monthly spending. 
5.  Your benefits are: No Inventory, No Deliveries and No Collections are required on your 

part.  It is Hassle-Free! 

 6.  Your Organization receives income (20-50% +) from this redirected spending. 

Cause Marketing  
Cause marketing is where purpose, passion, and 

profits meet in a productive, strategically aligned 

partnership.  Cause marketing was launched by 

American ExpressTM (AE).  From 1981 to 1984 the 

AE supported over 45 local causes through a 

marketing arrangement where the use of its card 

generated financial support for programs they 

ÅÌÅÃÔÅÄ ÔÏ ÓÐÏÎÓÏÒȢ  "ÕÔ ÉÔ ×ÁÓ .Å×ÍÁÎȭÓ /×Î TM 

that really brought to the mainstream consumer 

the concept and the beneficial impact of cause 

marketing.  Today, cause marketing is exploding 

everywhere; from big box stores, to on-line, to 

magazine sales.  Consumers can eat for a cause, 

wear for a cause, read for a cause and send a 

card for a cause! 

S u s t a i n a b l e  f u n d r a i s i n g  s o l u t i o n s 

Potential Revenue Mode 
If 100 supporters redirected $50-$100/
month you could possibly earn $1,000-

$3,000/month 
 

If  200 supporters redirected $50-$100/
month you could possibly earn $4,000-

$6,000/month  
ÁÎÄ ÉÔ ÄÏÅÓÎȭÔ ÓÔÏÐ ÔÈÅÒÅȦ 

 

Imagine what a difference we can 
make in our community by simply  

redirecting our dollars! 

With the current economic downturns, many schools, 
community and civic organizations are suffering.  


